


Ministry of Rural Industries & Self
Employment Promotion

SRI LANKA HANDICRAFTS BOARD
Annual Report 2009 

The State Owned Emporium for 
Sri Lanka Arts & Crafts

LAKSALA
Excellence of national Heritage



VISION

PROSPEROUS CRAFTS COMMUNITY THROUGH 
DYNAMIC MARKETING

MISSION

TO BUILD AN ECONOMICALLY VIABLE, SOCIALLY

RESPONSIVE MARKETING ORGANIZATION FOR

PRESERVING & DEVELOPING THE TRADITIONAL SKILLS

OF THE CRAFTSMEN & CONTRIBUTING TO THE PRESERVATION OF CRAFTS

WHICH FORM AN INTEGRAL

PART OF THE NATIONAL HERITAGE
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