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The tourism sector has been indentified as one of the vital sectors propelling the Sri Lanka’s economic
growth in the next decade.

The master plan developed by the Ministry of Economic Development “The Tourism Development strategy
2010-2011” is based on the “Mahinda Chintana” vision for future which aims to generate environment
friendly sustainable tourism instead of  replying only in leisure seeking popular tourism.

This tourism development strategy addresses the wider issues related to the industry covering the
government policy, capacity and manpower buildup requirements, infrastructure development, improving
service standards, marketing and promotions, regulations, guidelines, public relations, tourist safety and
improvements to domestic tourism.

According to the core philosophy of the “Mahinda Chintana” the ultimate beneficiaries of economic
development should be the people of the country and the Ministry of Economic Development will adhere
to this principal in its drive to develop tourism as a key service industry in Sri Lanka.

Review - Minister of Economic Development

4
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Vision 
“To establish and position Sri Lanka as Asia’s most
treasured and greenest island, with its beautiful
beaches, warm and friendly people, with a strong
nature, culture and adventure offering, raising its
profile to that of an Asian tourism icon and make it
the largest foreign exchange earner benefiting the
stakeholders of tourism and the people of Sri
Lanka.”

Mission
• Being a catalyst to improve, enhance and

maintain the much needed infrastructure.
• Establishing and enhancing a high quality

product and service based to satisfy and delight
tourists focusing on their safety and security.

• Ensuring a level of volume and yield generating
tourists to sustain and grow investment in
tourism.

• Positioning Sri Lanka as a treasured island and a
tourism earth lung working towards being carbon
neutral making Sri Lanka a top of mind
destination among potential customers.

• Meeting the human resource demands of the
industry through development of professionalism,
skills development and training.

• Involving all stakeholders in the formal and
informal sectors, at the center and the regions,
and within and outside of the industry to develop
and promote Sri Lanka tourism.

• Expanding the base of domestic tourism to better
serve the travel needs of Sri Lankans and to help
better promote international tourism.

Sri Lanka Tourism Promotion Bureau l Annual Report 2010 5
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Dr Nalaka Godahewa Chairman

Continuing with the growth from June 2009, the number of tourists arrived in Sri Lanka reached a record of 654,476 in
2010 which was a sharp increase of 46.1%.  Therefore, the increase of 206,856 of the tourists within one year is truly
historical.

We spent quite sometime developing the tourism master strategy in the period under review in which most of the areas
that could not be given attention so far, were placed in the priority list. 

A significant step forward is reflected with the revival of the development in Kalpitiya, Kuchchaveli, Pasikudah and
regular surveying of lands that were suitable for tourism development. Establishment of one stop shop to facilitate
investors,  Home stay program Unit were achievements, considering their progress from the day of establishment. 

Sri Lanka Tourism Development Authority, Sri Lanka
Tourism Promotions Bureau, Sri Lanka Convention
Bureau & Sri Lanka Institute of Tourism & Hotel
Management 

2010 was an important and peaceful year. We are ever
grateful to the Government of Sri Lanka for ushering in
the main pre requisite for tourism and that is peace!.

Chairman’s Message

6
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We have many challenges from Infrastructure development to training. Every facilitation is given to developers through
simplification of procedures . As for the training, the Authorities are finalizing the alternate systems of producing the
required trained personnel into the market  through licensing, franchising etc. We also established a new hotel school in
Ratnapura. Sri Lanka Convention Bureau too made a valuable contribution to develop the MICE tourism section during
this year.

Our task is to make tourism a leading foreign exchange earner and to derive benefits to all stake holders. We can
achieve both in the coming years.

Dr Nalaka Godahewa
Chairman

Sri Lanka Tourism Promotion Bureau l Annual Report 2010 7
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Name - Sri Lanka Tourism Promotion Bureau (SLTPB)
Legal Form – Statutory body incorporated under Tourism Act No 38 of 2005. (The new Tourism Act No. 38 of 2005 came
into effect in 1st October 2007. According to sections 67(1) of Tourism act No 38 Ceylon Tourist Board Act No. 10 of 1966
was repealed, The Ceylon Tourist Board hence ceased operations with effect from 30th September 2007. The Tourism
promotions arm of the then Tourist Board came under SLTPB).

Offices - Head Office is located at No.80, Galle Road, Colombo 03. (Tourist Information Centers are in BIA, Katunayake
and Kandy.

Auditors – Auditor General of Sri Lanka 

Bankers – Bank of Ceylon.

Role OF SLTPB – To Stimulate sustainable international demand for Sri Lanka Tourism experiences and inspire, guild and
support the Sri Lanka Tourist Industry in the delivery of the Sri Lanka Tourism product offerings and the generation of
the desired economic benefits to its stake holders and the Sri Lankan economy by:
• Formulating and championing a clear destination marketing strategy.
• Articulating, promoting and establishing a compelling destination brand that strategically differentiates it from

competition.
• Facilitating sales for achieving visitor arrival and earnings objectives by engaging and supporting the distribution

network-both the traditional and that emerging via the internet environment. 
• Indentifying and supporting the development of unique Sri Lankan Tourism experiences in keeping with the needs

and expectations of the targeted market segments.
• Ensuring that the Sri Lankan Tourism products and services and all elements of the brand live up to its branding and

brand positioning strategies.
• Monitoring the changing international tourism industry landscape gathering key insights and trends for improved

decision making and communicate them to relevant industry stakeholders for their own use in business planning
and development.

• Working closely with organizations that could assist in facilitating and or supporting the achievement of the
organization’s goals.

The Bureau’s Objectives-
• Marketing and promoting of Sri Lanka directly or indirectly as a tourist and travel destination of Quality in

accordance with the Tourism Development Plan in consultation with the Sri Lanka Tourism Development Authority.
• Promoting Sri Lanka as a gateway to the south Asian Region
• Making Sri Lanka known as the centre of excellence in tourism management and development in the region.

Corporate Information
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Board of Management
1. Senior Management

Designation Division Full Name Period of service in current 
position – date commenced
and ending

Chairman SLTPB & SLTDA Mr. Eranga Basnayake 1st Jan 2010- 14th June 2010

Chairman SLTPB & SLTDA Mr. Nalaka Godahewa 15th June 2010 – 31st Dec 2010

Managing Director SLTPB Mr. Dileepa Mudadeniya 1st Jan 2010- 11th Aug 2010

Actg Managing Director, SLTPB Mr. M.B. Kiriella 12th Aug 2010 – 31st Dec 2010
Director/International
Relations & Research

Actg Marketing Director SLTPB Ms. Madubhani Perera 1st Jan 2010 – 31st Dec 2010

Board Members

Designation Full Name Period of service in current position – 
date commenced and ending

Chairman Mr. Eranga Basnayake 1st January 2010- 14th June 2010

Board Member Mr. B.M.U.D. Basnayake 1st January 2010- 14th June 2010

Board Member Mr. Seenivasagam Kalaiselvam 1st January 2010- 14th June 2010

Board Member Mr. Gehan M Perera 1st January 2010- 14th June 2010

Board Member Mr. Sanath Ukwatte 1st January 2010- 14th June 2010

Board Member Mr. Chandra J. Wickramasinghe 1st January 2010- 14th June 2010

Board Member Mr. Mervyn Fernandopulle 1st January 2010- 14th June 2010

Board Member Mrs. Amal Goonethilake 1st January 2010- 14th June 2010

Board Member Mr. Ajith D. Gunewardane 1st January 2010- 14th June 2010

Board Member Dr. B.M. Suneth Batagoda 1st January 2010- 14th June 2010

Observer (by Invitation) Mr. Manoj Gunewardana 1st January 2010- 14th June 2010

Observer (by Invitation) Dr. Buddhi Keerthisena 1st January 2010- 14th June 2010

Chairman Dr. Nalaka Godahewa 15th January 2010- 31st Dec 2010

Board Membe Mr. Seenivasagam Kalaiselvam 15th January 2010- 31st Dec 2010

Board Member Dr. B.M. Suneth Batagoda 15th January 2010- 31st Dec 2010

Board Member Mr. Bashwara S. Gunarathne 15th January 2010- 31st Dec 2010

Board Member Mr. Nilmin Nanayakkara 15th January 2010- 31st Dec 2010

Observer (by Invitation) Mr. Manoj Gunewardana 15th January 2010- 31st Dec 2010

Observer (by Invitation) Dr. Buddhi Keerthisena 15th January 2010- 31st Dec 2010
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   Presenting the new face of an alluring and unified Sri Lanka. 
SLTPB continued with its marketing and promotional initiatives to showcase Sri Lanka as a preferred destination among
global travelers. Brand recall was strengthened in the top-10 tourist generating countries that accounted for 72.46% of
the total 654,476 tourists that arrived in Sri Lanka in 2010, while also exploring opportunities to image-build in other
countries around the world.

While India accounted for the highest number of arrivals, UK remained the prime generator of tourist-nights.
‘No. 1 destination to visit in 2010’, New York Times

Rs. 526 Mn worth publicity for Sri Lanka, through the Visiting Journalists Programme (VJP)

‘Zoom Sri Lanka’ an interactive travel planner designed by SLTPB, to help travelers know the country better

1.8 Mn affluent British readers, reached through an advertising supplement in ‘The Times’, UK

US$ 50 Mn worth publicity received from IIFA

Sri Lanka  showcased as a preferred destination at  Travel and Leisure Fairs, and Road shows in; 

Arrivals in 2010 from top-10 tourist
generating countries to Sri Lanka 

(No. of tourists)
India 27%
UK 22%

Germany 10%

Middle East 10%

Maldives 8%

Australia 7%

France 7%

Canada 4%

USA 4%
Netherlands 4%

New York
London
France
Germany
China
Russia

India
Vienna
Italy
Dubai
Malaysia
Netherlands

Sweden
Switzerland
Czech Republic
Japan 

SLTPB, in 2010

10
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Key markets
UK
• Chelsea Flower Show, London

SLTPB created destination awareness through the Chelsea Flower Show, London on ….Organized by the Royal
Horticulture society (RHS), the show attracted over 157,000 and is billed as a prestigious evening in the UK social
calendar graced by Her Majesty the Queen. SLTPB sponsored the display stand of the Orchid Society of Great Britain
(OSGB).

India 
• ‘Times’ Travel Fair - Bangalore 19-21 February 2010 &  New Delhi 5-7 March 2010 

B2B opportunities were created for Sri Lankan travel trade, with Indian and global counterparts who participated at
the ‘Times Travel Fair’ (TTF) organized by the ‘Times of India Group’ in association with Expo India and WOW
Entertainment.  Ramayana Trail was showcased to Indian devotees

• Road Shows & Press Conferences - New Delhi & Mumbai 27-29 April 2010 
Destination awareness of Sri Lanka was created among leading Indian media and travel agents and one-to-one
discussions held between Sri Lankan and Indian travel trade. 

Collaborating partners:
Officials from SLTPB, Sri Lanka Conventions Bureau (SLCB), members of Sri Lankan Airlines, Sri Lankan inbound
DMC, Hotels, etc selected by SLTPB

SLTPB initiatives:
> Press conference held for approximately 60 print and electronic media personalities, including journalist from

leading TV and radio channels, Newspaper and life style magazines. 

China
• Guangzhou International Travel Fair (GITF) - 25-27 March 2010, and Road Shows in Shenzhen and Guangzhou 

A Sri Lankan stand created destination awareness among potential Chinese travelers and global participants and
provided an opportunity for Sri Lankan travel agents to meet Chinese travel counterparts.

• World Expo 2010 - Shanghai May-October 2010
Visual brand recall created for ‘destination-Sri Lanka’ in an attempt geared to capture a slice of the mass Chinese
outbound market.

Marketing and Promotions

Sri Lanka Tourism Promotion Bureau l Annual Report 2010 11
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Marketing & Promotions

• Beijing International Tourism Expo (BITE) & Road Shows - 25 June - 01 July 2010 
Premier events actively supported by the Beijing Tourism Administration, opportunities were created for the Sri
Lankan travel trade to conclude travel deals during this ‘October Golden Week’ in China. 

• China International Travel Mart (CITM) 2010 - 18-21 November 2010 
The CITM trade fair, an annual event jointly organized by China National Tourism Administration (CNTA) and, was
held at Shanghai New International Expo center, with wide spread participants from diverse sectors of the Chinese
travel industry including, inbound and out bound travel agencies, hotels, airlines and travel companies and was an
ideal opportunity to collaborate with Chinese travel industry stakeholders under one roof.

• Kunming Road Show - 24 November 2010 
Destination awareness was created in the Yunnan province, while special fares were negotiated on flights
operations commenced through Chinese Eastern Airlines

Russia
• Otdykh Leisure 2010 Travel and Tourism fair  - Moscow 21-24 September 2010

Destination awareness was created among exclusive Russian travelers and travel trade, with a Sri Lankan stand
themed on the culture and heritage of Sri Lanka and Ceylon Tea 

• MITT 2010 – International Trade Fair for Travel and Tourism – 17thto 20th March 2010  - Moscow 17-20 March 2010
Market intelligence was gathered on Russian travelers and their travel –interests. Interaction between Sri Lanka
Tourism officials and influential Russian travel trade professionals were facilitated and a free full-page advertising
supplement on Sri Lanka was published in the MITT 2010 Catalogue.

Germany
• International Tourismus Börse (ITB) Messe Berlin  - Berlin 10-14 March 2010 

Traditional Sri Lankan warmth and hospitality was promoted among German and European travel industry, with
positive image-building measures to reflect the post conflict resurgence in tourism through a press release,
newsletter circulated to 30,000 travel agents, and live interviews on German TV and radio networks 

12
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Key media/PR activities undertaken during ITB 2010 included;

• A special press release distributed at the awards night

• ITB special newsletters s sent to 30,000 travel agents highlighting initiatives of Sri Lanka Tourism, future plans ,
updates on SriLankan Airlines, update on awards won by Sri Lankan hotels and travel trade including; FIT Reisen
Award to Barberyn Ayurvedha Resort, Geo Saison Award for TUI Innovative Tour to Sri Lanka.

• Interview with major German private TV channel RTL /RTL 2 (multiple airing on RTL, RTL2, VOX and NTV)

• Live - Interview with Sonnenklar TV on 12 March 2010

• Radio Interview with Radio Energy Vienna

• Pitched Sri Lanka for ITB News on Radio RTL

France
• Destination Nature- Consumer Fair on Travel & Tourism - Paris 26-28 March 2010 

Top-of-mind recall created among French travelers by focusing on branding Sri Lanka as a destination for nature,
wild life and adventure 

• IFTM Trade Fair - Paris 21-24 September 2010 
Opportunities were created for Sri Lankan travel trade to meet high-profile decision makers in global tourism

USA
• New York Times Travel Show  - 26-28 February 2010 

Sri Lanka was billed as the ‘No 1 destination to visit in 2010’ by the New York Times

Japan
• Sri Lankan Cultural Performance  - 18-26 April 2010 

Positive image building was conducted across key Japanese cities, on post-conflict resurgence in Sri Lankan tourism,
while cultural performances were held to create awareness of Sri Lankan traditions. 

• JATA World Tourism Congress and Travel Fair 2010, - and Festival on Sri Lanka  Tokyo 24-26 September 2010 
Sri Lanka promoted as a visitor-friendly destination among Japanese travel trade and consumers

Sri Lanka Tourism Promotion Bureau l Annual Report 2010 13
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Czech Republic
• World Festival of Puppet Art  - Prague 31 May- 6 June 2010 

Sri Lanka was selected as one out of 44 participants from 273 contesting countries at this world festival. 
A Destination promotion video was presented at the organizers gala dinner.

Switzerland
• Winter destination Road show  - Switzerland 20-23 September 2010 

A captivating destination presentation on Sri Lanka was viewed by over 381 travel agents at this, the only road show
in Switzerland to promote long haul destinations.

Sweden
• TUR 2010 - Gothenburg 25 -28 March 2010 

‘Sun, sand and sea’ image branded successfully to Swedish visitors at SLTPBs first foray to image build in the post-
travel advisory Swedish travel market.

Netherlands
• Vakantiebeurs – Travel & Tourism Fair - 12 - 16 January 2010 

Destination awareness on Sri Lanka was created among 100,000 plus travelers, 

Over 20,000 trade and press participants and 1,445 exhibitors from 160 countries.

Malaysia 
• Malaysian Association of tour and travel Agents Fair (MATTA) - 12-14 March 2010 

Improved travel prospects between the two countries with operations commenced by Sri Lankan Airlines,
Malaysian Airlines and Air Asia

Dubai
• Arabian Travel Mart (ATM) - 4 -7 May 2010

Positive image building conducted among key travel trade participants from 6 continents

Italy
• BIT 2010 Travel and Tourism Fair (BIT) - 18-21 February 2010

Tourism attractions in Sri Lanka promoted among  130,000 professional tour operators, 5,000 global travel trade
companies, exhibitors from 130 nations, and Over 3,500 accredited press representatives.

Vienna
• 'Ferien Messe-2010' the International Fair for Holidays, Travel and Leisure - 14-17 January 2010

Sri Lanka showcased as a diverse travel destination among global visitors and travel trade community.

Emerging markets

14
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• IIFA 2010 - 3 - 5 June 
The largest Film Awards in Asia, the International Indian Film Academy Awards (IIFA), have, since its inception a
decade ago, become a global phenomenon in the entertainment industry, with the event being hosted by many
leading cities around the world including Yorkshire, Dubai and Macau in recent years. The IIFA Weekend brings with
it not only glamour, excitement, activity and entertainment but creates unparalleled business opportunities and
long term economic benefits for the host nation. A celebrity-studded, glamorous fashion event was held
showcasing collections from designers associated with Indian films and featured an iconic designer from Sri Lanka.

IIFA AWARDS Presentation Ceremony: 
The IIFA Awards evening is a glamorous stage production combining the best of Indian and international
entertainment, breathtaking performances, star struck fans, glitz and glamour.  

• Colombo Fashion Week - 5 - 7 February 2010 
Held at Hilton Colombo, CFW 2010 proved to be one of the most glamorous business meetings which showcased
the Sri Lankan fashion industry and provided several opportunities for local designers to introduce their brands in
local and international markets. 

Destination branding within the affluent travel market
• With a 5 year plan to make Colombo the South Asian hub for Fashion , the event will attract high spending,

affluent and creative business leaders and travelers to Sri Lanka

• Creates a positive lifestyle image for the nation

• Affluent travelers visiting Sri Lanka for the event are a successful tool to improve word of mouth image building
in their  respective countries

• Intense global media coverage for the nation

• ‘Pongal Hiruvizha’ on Thaipongal day  - Vavuniya 14 January 2010

• ‘Pongal Hiruvizha’ an evening of entertainment evening was organized in Vavuniya to coincide with Thiapongal
day   celebrations. 

Events

Sri Lanka Tourism Promotion Bureau l Annual Report 2010 15
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Events

• Dayata Kirula 2010  - 4 - 10 February 2010
A national exhibition held annually and organized by the Ministry of Finance and Planning, the event is a forum
to showcase the development activities initiated by all ministries and state establishments and to build a
dialogue with the general public. The 2010 edition of the event was held at the Sri Lanka Buddhist Academy,
Pallekale, and Kandy. 

• Japanese Professionals Surfer’s Tournament  - 19 - 23 March 2010
The event, conducted by the Japanese Professionals Surfer’s Association, (JPSA) the leading authority for
professional surfing in Japan with support provided by the Ministry of Defense in Sri Lanka, attracted 110
Japanese visitors to the competition, and key Japanese media. 

• Champion of Champions Surf Contest  - Arugambay 18 - 24 June 2010
Held for the 2nd consecutive year with support from the UK Pro Surf Association, the event attracted the
participation of a large contingent of British surfers who were part of a group of over 100 visitors from UK,
sponsored by SriLankan Airlines.

• Sigiriya Art and Craft Mela  - 23-27 June 2010
    The event, aimed to be held annually, is geared to promote both domestic and international tourism by
showcasing the div  ersity of authentic craftsmanship in Sri Lanka, and popularized the Sigiriya Crafts Complex as
a must-visit local attraction.

16
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Advertising
‘Travel Lanka’ Magazine
A definitive magazine that collates monthly updates on activities and events focusing on travel and tourism in Sri Lanka,
important tourist information and facts and facets of the nation.

DAN TV – Tamil Diaspora media communication for Europe & Middle East
The influential TV Channel which broadcast positive messages both during and after the end of the conflict, has, since
May 2010, provided continuous advertising time to promote tourism in Sri Lanka by repeatedly airing 30 second
commercials.

Sri Lanka supplement in    the ‘The Times’ – UK
Advertising in ‘The Times’, was a timely opportunity to present the new face of a unified, stable and prosperous Sri
Lanka; that is emerging as a significant Asian economy and tourist destination.

Other activities
Zoom Sri Lanka’ – Interactive travel partner

Zoom Sri Lanka – an island nation online www.zoomsrilanka.com

• Comprehensive search-engine friendly travel content

• Demographic and geographic insights and information on Sri Lanka

• Maps with well defined routes, approximate duration of journeys

• Total tourism information package

Visiting Journalist Programme 2010 
VJP 2010, succeeded in attracting 226 influential print and media personnel from across key markets and a phenomenal
Rs. 526.8 Mn worth of publicity for the nation.
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